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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Create a winning profile with your customer in mind 

Key concept: 

In a Business-to-Business environment with products and services to sell, you need to know who your 

buyer is. 

Understanding your buyer is important as many have different needs and you messaging should be 

relevant to them. 

Getting these insights is an important input. People buy from people they like and people buy from 

people that are like them. 

Do you know who your buyer is? 

Build a social profile that mirrors your buyer.  

How will I benefit: 

You will build a personal brand that buyers are attracted too. Your social profiles will align with their 

buying objectives. 

Key Learning Objectives: 

 Social profiles must be buyer-centric 

 Focus on the 4 core LinkedIn profile changes: photo, headline, recommendations and  call 

to action 

 

Create a winning profile 

Set your activity settings before you start changing your profile so you don't send all the updates to 

your current network. 
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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Edit your public profile:  

 

Me > Settings and Privacy > Edit Your Public Profile 

 

Create a Unique URL  

Choose a personalized URL to improve search engine optimization (SEO) and make it easy for 

people to find you. 

 

Add a Custom Banner 

LinkedIn allows custom banners for all profiles. Use this feature to upload a banner that is a 

professional marketing piece for you and your brand. 

Add images and call to actions in your banner. 

 Create an image that is 1584 (w) x 396 (h) pixels (the small size is roughly 1400 pixels x 425 

pixels) – TIP: Use PowerPoint to create your banner to the correct size 
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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Click on your image to add or change 

Put a face to your name 

Professional headshots generate more profile views and drive higher overall engagement. Include 

a photo in your profile and lets people know you’re for real. Do not use pictures from your vacation 

or parties.  

Write your professional headline 

Your headline is the first thing people look at on your LinkedIn profile. Try describing yourself 

creatively in one line to capture people’s attention. 

You have 120 characters or approximately 15-17 words 

Describe what you do and how you can help people 

 

Click on the “pencil icon” to start editing your profile. 
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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Examples of good headlines (narrative and keyword styles): 

 Experience Consultant skilled in social media technologies 

 Talent Manager with track record of building great organizations 

 Business Consultant with proven ability to translate business objectives into strategies & 

tactics 

 Sales Director building High Performance Sales Teams that aligns with Corporate Vision 

 Marketing Director raising Awareness & Visibility for my company in Africa 

Use special characters ✚ ★ ✔   to add visual appeal - Copy & paste from <insert symbol browser> 

in MS Word or visit http://copypastecharacter.com/  

Tell your full story in the Summary Section 

Make your LinkedIn Summary Client Facing. This section should be all about what you can do for 

your customer, rather than your résumé. 

Your summary gives you 2,000 characters to bring your LinkedIn profile to life. It can be one of the 

more intimidating components of your LinkedIn profile and there are many opinions on how to write 

it.  

Write each section in first person (using the word “I”). First-person language gives your profile a 

natural “voice” and frees you from the dissociation created by awkwardly formal third-person 

writing.  

 

The Formula  

Use ALL CAPS for sections like "WHAT I DO" and "WHO I WORK WITH" to help those headers stand 

out on LinkedIn. There are several recommended approaches to writing your profile. At the 

moment, I like this format provided by fellow LinkedIn trainer John Nemo. 

 

Open a Word doc and start crafting your summary. 

http://copypastecharacter.com/
https://www.linkedin.com/in/hirejohnnemo/
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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Here is the format to follow:  

WHAT I DO: I help [MY TARGET AUDIENCE] achieve [THEIR TOP GOAL] by providing [MY 

PRODUCT or SERVICE].  

 

WHO I WORK WITH: I partner with [TARGET AUDIENCE or INDUSTRY TYPE] including: [INSERT 

BULLETED LIST OF JOB TITLES, INDUSTRY NAMES, etc.]  

 

WHY IT WORKS: When you partner with [MY COMPANY NAME] you get the most efficient, 

effective and affordable [PRODUCT or SERVICE] that [TARGET AUDIENCE] is looking for right now. 

 

WHAT MAKES [ME or US] DIFFERENT: [Answer that question! What makes you 

unique/different/better than similar vendors or competitors? XYZ years of experience? 

Certifications/Patents/etc.? Personal, 1-on-1 attention and Customer Service/Support?]  

 

WHAT OTHERS SAY: [COPY AND PASTE IN 2-3 TESTIMONIALS IN THIS AREA. USE A REAL PERSON, 

FULL NAME, COMPANY NAME, ETC. AND EXPLAIN SPECIFIC VALUE/BENEFIT PERSON RECEIVED FROM 

YOU OR YOUR BUSINESS.]  

 

HOW IT WORKS: [Explain Your process - we start with a free evaluation, we first meet via phone 

to discuss your needs, etc., or we perform XYZ services for you, etc.]  

 

CONNECT WITH ME: Reach out to me directly here on LinkedIn, email me at [EMAIL 

ADDRESS], visit us online at [WEBSITE URL] or call me directly at [PHONE NUMBER].  

Example Profiles using above format: 

https://www.linkedin.com/in/boblosey/                     (Sales) 

https://www.linkedin.com/in/brennenlukas/               (Small Business Owner)  

https://www.linkedin.com/in/hirelisaanderson/             (Financial services)  

https://www.linkedin.com/in/billprater/                          (Business)  

https://www.linkedin.com/in/johnhawkinsbel/                (Speaker)  

 

Optimize your profile for search 

Get found! Add words or phrases throughout your profile that highlight your best skills to improve 

your visibility in LinkedIn and Google search results. 

Keyword Research 

 List Your Top 10 keywords (or search phrases) to focus on 

 

 Research your top competitors as well and analyze their keyword placement 

https://www.linkedin.com/in/boblosey/
https://www.linkedin.com/in/brennenlukas/
https://www.linkedin.com/in/hirelisaanderson/
https://www.linkedin.com/in/billprater/
https://www.linkedin.com/in/johnhawkinsbel/
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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Profile Checklist 

 Does your Headline include BENEFITS and/or RESULTS that you bring to your clients? 

 Do you have all relevant past positions listed? 

o Be sure to include keywords in these titles, and that they are meaningful titles 

describing what you did. 

 Have you included keywords in Specialties section? 

 Have you included keywords in Skills & Expertise section? 

 Have you sought out and obtained recommendations for all positions? 

 Does your profile look like it was written by a human?  (It’s important that you do not go 

overboard with keyword stuffing) 

 Does your profile, and specifically Summary section, include a clear Call-To-Action? 

 Have you added “Sections” as appropriate? 

 Regarding your Summary: 

o Have you included keywords in your summary? 

o Have you expanded on how you help your clients achieve results? 

o Use Unicode symbols to highlight the most critical components, but don’t go 

overboard. 

o Highlight your call to action with bold arrows or similar. 

 Have you utilized SlideShare to embed PowerPoints? 

 Have you utilized SlideShare to embed a YouTube video? 

 Consider opportunities to place keywords in Education section. 

 Have you added websites to your profile, and used custom names by selecting “Other” 

 Have you joined the maximum number of groups (100)? 

BONUS: 

 Add keywords to interests section. 

 Add keywords to groups and associations section. 

 Add keywords to “activities and societies” within Education. 

 

Add rich content to support your expertise or company products 

Nothing shows your quality of work to potential business contacts better than rich, tangible 

examples. Upload or link to your previous work, such as blog posts, presentations, images, and 

websites, and give people a reason to engage with you. 

What media can you add to your profile to demonstrate your expertise? 

Add your Experience 

Add your experience to create more substance to your profile and to let people get to know you 

better. 

1. Add a skill 

2. Edit a skill 
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CREATE A CUSTOMER CENTRIC LINKEDIN PROFILE 

Generate endorsements from customers and colleagues  

 

This is an important section to list your skills and secure endorsements from your customers and 

colleagues. The list of skills with endorsements is a simple and efficient way to show your prospects 

how you can help them. Proactively endorse connections on LinkedIn. Endorsing connections on 

LinkedIn often prompts them to return the favour and endorse you back. 

 

 

 

 

 

List at least 10 skills that you have 

Link to the rest of your web presence 

Maximize opportunities to showcase your work experience by linking your LinkedIn Profile to your 

websites, blogs, and other social platforms. 

 

Scroll down to Contact and Personal info: Add websites sites and other personal information, or 

Google you name to see articles you can link to. 

Link to your personal communications 

Embed your LinkedIn profile into your email signature or add your personalized profile URL to your 

business card. This provides new contacts with an easy way to learn more about you. 


